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 4 out of 5 initiatives have carried out at 
least 4 actions to revalue their cultures 

and ancestral knowledge.

74%
 74% of the initiatives 

rely on consensus and 
dialogue to make their 

decisions

The organizations
The participating organizations are from Bolivia, Colombia, Ecuador, El Salvador, Guatemala, Mexico, 
Paraguay and Peru and work in 19 different value chains, with a focus on products such as honey, 
vegetables, coffee, cocoa, dairy products, textiles, fruit, handicrafts and stores, among others.

The value chains Characteristics of the people in the initiatives

2023

45%
Women

55%
Man

Young
people

16%

Hired 
people

8%

Indigenous 
people

45%

 Nearly 30% of purchases 
made are organic or 

locally sourced

30%

84% of the social base 
applies agroecological 

practices 

84%

Cultivated area 
of almost 28 

km².

28 km2

Technical training 
reaches 70% of people

The economic conditions offered by 
the initiatives are 7% better than 
those of the surrounding area.

Revenues has 
grown by  37% 

37%

32 out of the 34 initiatives have assembly 
spaces

 Close to half of the people have received some 
training in leadership and management.

Families per organization

More than 50

Less than 20 
families

Between 20 y 50

18%

38%

44%

Attend to assemblies 82% of 
women, 80% of men 

and 83% of young people .

% of women 
in mixed initiatives

* Calculations made only with mixed organizations
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Initiatives

Families

Facturation

%

+25%

+21%

+37%

2023

34

1.278

2.638.041 US$

2022

27

1.073

1.930.088 US$

SASA 24 Report 
The data in this SASA 24 report refers to the activities carried out by 34 economic-
productive initiatives of the Comparte network in the year 2023.

Promoted more than 
100 local markets 

And now we are a 21% more people 
linked to the initiatives

+21%

We have trained more than 3,500 
people external to the network

+3.500

Total: 138
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Public Institutions 
NGOs or Fundations

Universities
Networks

Assotiations, groups or comitees 
Women movements or feminist groups

Other businesses
Social and Solidary Companies

Others 3

TYIPE OF ALLIANCE QUANTITY

+7%

Mixed initiatives 
(women and man)

80%

ACTIVITY 

Livestock 

Agriculture

Services 

Manufacturing

9  

9  

(493.748 Kg)

(209.858 Kg)

8 (60.065 units)
8 

 Nº PRODUCTION VOLUME

(32.512 units)
Infografy made with date from Radar Global SASA24 v2




