
Capelitic
Nuestro café

Ficha técnica
Name: Capeltic Nuestro Café 
Start year: 2001 
Number of families involved: 253 
Value chain: Coffee 
Location of the producer organisation: Chilón, Chiapas, Mexico.
Social Centre supporting it: Yomol A’Tel
Website: www.capeltic.org 
Contact: contacto@batsilmaya.org

Our products:

As part of sustainable family plots, coffee represents the primary source of income for many Tseltal families,
helping them cover needs that the land does not directly provide for (education, hygiene, health, etc.).

Capeltic coffee is grown and harvested by Tseltal families in the Northern Jungle of Chiapas, Mexico, at
altitudes ranging from 900 to 1,400 meters above sea level.

Our coffee offers a floral aroma, a moderate citrus acidity, a balanced creamy body, and a smooth flavor
with notes of chocolate, hazelnut, caramel, and red fruits.

By cultivating it in harmony with Mother Earth, we provide you with a sustainable, high-quality product to
enjoy at home.
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“For us, being part of Yomol A’tel is a way of continuing to defend our way of
life and preserve the values of Lequil Kulejalil (our understanding of Buen

Vivir). The products are the most visible aspect of our work, but the way we
organise ourselves, teach younger generations, and relate to the land is what
lies beneath. Being part of Comparte makes us feel accompanied; we are not

the only ones facing these challenges and continuing to work to overcome
them with the approach of the Solidarity Economy.”

Capeltic is part of the Yomol A'tel group, a collective of Social and Solidarity Economy enterprises. Together,
we build a fairer and more inclusive economic alternative.

The social and solidarity economy enterprises grouped in Yomol A’tel consider themselves schools,
meaning that through the daily operation of each process, we aim to generate and develop capacities with
greater awareness and organisation from all collaborators, producers, workers, and consumers. These
capacities are focused on economic, environmental, social, and cultural sustainability processes.

A great project behind this product:


